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XL

XIL

XIIL.

XIV.

XV.

in: Handbook of Research on Managerial Thinking in Global Business Economics, Dinger, Hasan; Yiiksel, Serhat,
Editor, IGI Global, Hershey, pp.41-57, 2019

Corporate Scandals Involving Social Media: Cases From Turkey

AKYUZ A.

in: Handbook of Research on Global Issues in Financial Communication and Investment Decision Making, Dinger,
Hasan ; Yiiksel, Serhat, Editor, IGI Global, Hershey, PA, pp.442-456, 2019

Fan Identification and Attitude Towards Sponsorship: an Emprical Research

AKYUZ A.

in: Football in Turkey with All Aspects, Demir, Miige, Editor, Globe Edit, Riga, pp.5-20, 2018

Spor Sponsorlugu ve imaj Transferi

AKYUZ A.

ALFA, istanbul, 2017
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The Effectiveness of Using Humor Appeal in Advertising The Key Takeaways

AKYUZ A.

15th EBES Conference, LIZBON, Portugal, 8 - 10 January 2015, vol.4, pp.2342-2346
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International Conference on Eurasian Economies 2014, USKUP, Macedonia, 1 - 03 July 2014, pp.199-205



	Prof. Ayşen AKYÜZ
	Personal Information
	Education Information
	Foreign Languages
	Dissertations
	Research Areas
	Academic Titles / Tasks
	Academic and Administrative Experience
	Courses
	Advising Theses
	Articles Published in Other Journals
	Books & Book Chapters
	Refereed Congress / Symposium Publications in Proceedings

